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FLORIDA’s

SIX PILLARS

Global Competitiveness

Prosperity & High Paying Jobs I

Vibrant & Sustainable Communities
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Talent
Supply &
Education

Leading the world in
talent development,
attraction, and
retention

=
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Innovation
& Economic
Development

Diversifying Florida'’s
cconomy and
expanding national
and global markets

=,

Infrastructure
& Growth
Leadership

Enhancing Florida’s
infrastructure and
positioning for growth
ond opportunities

=,

=
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Business
Climate &
Competitiveness

Ensuring

a strong
and responsive
business climate

=

Civic &
Governance
Systems

Aligning and
leveraging private,
public, and community
resources

=1

=
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Quality of
Life & Quality
Places

Creating the hest
plaoces to live, learn,
work, play, and
do business

=



1 PLAN
<=1 3 GOALS

6 PILLARS
for Florida 2030

o | ! STEERING COMMITTEE
0 6 ADVISORY COMMITTEES
155+ PARTNERS & LEADERS

weighing in on Florida’s future

0

5%

10,000+ FLORIDIANS
engaged through
1! | 83 TOWN HALLS ‘f

11011 coveringal
67 COUNTIES ™
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QUESTION:
ARE YOU
OPTIMISTIC ABOUT
FLORIDAS FUTURE?

87%

OPTIMISTIC
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54

% YES

QUESTION:
IS YOUR OWN COMMUNITY
POSITIONED FOR GLOBAL
COMPETITIVENESS, PROSPERITY,
AND VIBRANT AND
SUSTAINABLE COMMUNITIES?

MOST SAY

e NO”




HERITAGE & SENSE
OF PLACE

< @ PUBLIC
SAFETY AN ARTS, CULTURE,
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‘ V" WELLNESS

WATER
s INFRASTRUCTURE

0 ECONOMIC ‘ ‘ & TALENT
‘ DEVELOPMENT

BUSINESS CLIMATE
REGULATIONS

i

&> RESPONSIVENESS OF
‘ GOVERNMENT

PROSPERITY

W ' economic
l

/u§ AFFORDABILITY
[I>>> OF HOUSING

Summary of input from 83 town hall meetings engaging more than 10,000 Floridians in all 67 counties
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Drivers of Change

HOW WILL FLORIDA IN 20307 HOW WILL FLORIDA IN 20307

Global Markets 28 Growth
& o

. Resources OO0 _ _
Innovation - 2 ?Q Diversity
= Risk & Resiliency

Future of Work @ ﬁ)‘ (& A Urbanization
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Global Markets

Russia & Former

Nort.h 2030 real values shown.
America Units in $2010 dollars
$25.0 trillion
+34%

Central America

and the Caribbean
$2.5 trillion

@

South America
$5.9 trillion

+49%

Projected Gross Domestic Product Growth by Region, 2016-2030

$24.0 trillion $ 2 e
+23% e East Asia
= $29.8 trillion
@ +69%
Middle East &
Northern Africa X
o $6.6 t”ll'on Indis &. Southeast Asia
West & e South Asia $5.0 trillion
Sub-Saharan $7'+71 gr(l}l(l;on +88%
Africa
$2.7 trillion Australia and
+61% Oceania @
$2.3 trillion
+41%
FLe'RIDA

CHAMBER Source: U.S. Department of Agriculture, Economic Research Service, 2016
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Innovation

l 2005

7%@7 ;t”dty (46 yrs.) (Years until used by one-quarter of American population)
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Nature of Work

COGNITIVE,
NON-ROUTINE

COGNITIVE,

/ ROUTINE

o—e MANUAL,
ROUTINE
M MANUAL
NON-ROUTINE
1985 1995 2005 2015

U.S. Employment by Job Type

FLORIDA

CHAMBER Source: Federal Reserve Bank of St. Louis analysis of Bureau of Labor Statistics occupational data
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Nature of Work

ACCOMMODATIONS &
FOOD SERVICE

TRANSPORT &
WAREHOUSING

MANUFACTURING

HEALTH &
MEDICAL SERVICES

EDUCATION

1
m

Percent of Selected Jobs that Could be
Automated Using Existing Technology

FLORIDA

CHAMBER Source: McKinsey Global Institute, 2017.
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Diversity

MILLENNIAL

GEN X

BOOMER

SILENT

2015 2028 2036 2050

Projected U.S. Population by Generation

FLORIDA
CHAMBER Source: Pew Research Center tabulations of U.S. Census Bureau population projections
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2.

1. CREATE AND
BECOME A SUSTAIN GREAT

TALENT MAGNET PLACES ACROSS
FLORIDA

3.

BUILD A
VALUE-ADDED
INNOVATION
ECONOMY

AGILITY &
RESILIENCY

COLLABORATE
AT THE SPEED OF
OPPORTUNITY

GROW FLORIDA'S ENSURE 21st

CENTURY
ROLEAS A
GLOBAL HUB CONNECTIVITY
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Florida Chamber Foundation

é LEARNERS 70 EARNERS
v 4
\

Connect with us:

#lLearners2kEarners
@FLChamberFDN
www.FloridaChamber.com/WorkforceSummit

1968 + 2018
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