
Uniting Business for Good 
Florida’s Changing Economic, Demographic & Political Landscape and Why Business Matters 

 



“Florida is changing. Our economics, our 
demographics and our politics are all 
changing and these changes are both 
opportunities and challenges.” – Mark Wilson 

Download this presentation at www.FloridaChamber.com/FromThePeople 



Uniting Business for Good  

Leadership (Elections) Actions (Lobbying & Grassroots) Solutions (Research) 
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Governor DeSantis and the Florida Chamber are Keeping the Momentum Going 



Florida At A Glance 

• Florida’s Economy $1 Trillion GDP 
• 17th Largest In The World 

 
• 21.5 Million Residents 

• 3rd / 26M By 2030 / More Than 900/Day 
 

• Estimated 126.1 Million Visitors In 2018 
 
• Florida Creates 1 Out Of Every 13 Jobs In The Nation 

 
• 352,000 People Looking for Jobs. 286,300 Jobs Looking 

for People 
 

www.TheFloridaScorecard.org 



Job Growth for 10 Most Populous States 
February 2018 to February 2019 

U.S. Job Growth:  1.7% 



Eight counties will account for 57% of population increase: 
 

1. Miami-Dade 
2. Orange 
3. Hillsborough 
4. Broward 
5. Palm Beach 
6. Lee 
7. Duval 
8. Osceola 

 
 

Projected population by 2030: 26 million 



 
 
 
Top Counties for Job Creation 
1. Miami-Dade 57,959 
2. Orange  23,909 
3. Broward  13,752 
 
 

Job Growth: Feb ‘18 – Feb ‘19 

U.S. Growth Rate:  1.7% 
Florida Growth Rate:  2.4% 

8 Counties Lost Jobs 
over the past year 



February 2019 

March 2019 
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What Do You Think Motivates Business In Florida?  
 

   February 2019 

What’s Better? Socialism or Capitalism?  
Voters Under 40 



Businesses 
Care About 
Employees 

Businesses Care 
Mostly About 
Profits 

32 

14 

31 

50 
57 

78 

57 

36 

0
10
20
30
40
50
60
70
80
90

Total Voters Democrats Others Republicans

What Do You Think Motivates Business In Florida?  



Registration Comparisons Over Time 
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This Month: 43,499  

Total State: 13,397,063 
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NEW VOTERS 

By County 
 

Republican 
Democratic 
NPA/Other 
 

43,499 new voters in 
February 2019 

NPA- 18,025 (41%) 
Rep- 13,163 (30%) 
Dem- 12,311 (28%) 



Top Voter Concerns  
(Florida Chamber Polling) 

Statewide EDUCATION JOBS ENVIRONMENT OTHER 

13 11 11 Healthcare 10% 
Immigration 8% 
Gun Issues 5% 

Jacksonville 22 9 9 Healthcare 11% 

Gainesville 15 15 8 Healthcare 15% 

Tallahassee 25 6 6 Crime/Drugs 13% 

Panama 
City/Pensacola 

16 18 5 Immigration 18% 

Orlando/Daytona 15 11 13 Healthcare 11% 

Tampa/St. Pete 8 10 12 Healthcare 12% 

Ft. Myers/Naples 8 17 11 Immigration 8% 

Broward/Miami 13 12 11 Healthcare 9% 

Palm Beach 14 10 13 Healthcare 10% 

Statewide 54:25 

Jacksonville 62:22 

Gainesville 46:38 

Tallahassee 50:31 

Panama City/Pensacola 55:25 

Orlando/Daytona 53:22 

Tampa/St. Pete 56:24 

Ft. Myers/Naples 61:25 

Broward/Miami 52:27 

Palm Beach 48:28 

Statewide 54:25 

Men 59:24 

Women 50:26 

Republicans 77:9 

Democrats 34:43 

Others 48:21 

White 59:22 

African-American 27:48 

Hispanic 61:18 



Constitutional Amendments on the Horizon (27) 

  All drivers may complete community service in lieu of paying traffic 
and parking tickets 

 All voters vote in primary elections 
 Raising Florida’s minimum wage 
 Right to competitive energy market for customers of investor 

owned utilities: allowing energy choice 
 Single payer health care 
 Vote by internet 
 Regulate marijuana in a manner similar to alcohol  



Making Florida More Competitive 
 

Florida now has the 2nd Worst Legal Climate in 
America 



Lawsuit Abuse Reform 

Florida ranked 46th out of all 50 U.S. states 
(bottom 5 ranking) 



Lawsuit Abuse Affects Floridians ($4,442) 

“Gotcha” lawsuits cost Florida 
families an average of $4,442 each 

year in lawsuit abuse costs 

Source: 
TheFloridaScorecard.org 

Source: 
TheFloridaScorecard.org 



 
Quarter 4,  2018 
 
Compares insurance premiums to the 
level of income for each county’s 
households 
 
Rankings:   
 
#1 – Most affordable – Sumter County 
#67 –  Least affordable – Miami-Dade 
County 

Homeowner’s Insurance Affordability Index 



Florida’s New Supreme Court 

Chief Justice Charles T. Canady 
Justice Ricky Polston 
Justice Jorge Labarga 
Justice Alan Lawson 

*Justice Barbara Lagoa 
*Justice Robert J. Luck 

*Justice Carlos G. Muñiz 
 

* Indicates Gov. DeSantis Appointments 



Florida Chamber Leads Lawsuit Abuse Reform Efforts 

 

 

Watch the video at:  
FightFraud.today/resources.html 

*SIGN THE PETITION: Visit www.FIGHTFRAUD.TODAY 



Lawsuit Abuse Reform Bills Gaining Momentum 



Building the Perfect Climate for Business 



Building the Perfect Climate for Business 



Building the Perfect Climate for Business 



Taking Care 
of Their 
Clients 

Making Money 
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Are personal injury trial lawyers more concerned about taking 
care of their clients or making money?  



By 2030: Move from bottom five to top 12 



“Florida is changing. Our economics, our 
demographics and our politics are all 
changing and these changes are both 
opportunities and challenges.” – Mark Wilson 

Download this presentation at www.FloridaChamber.com/FromThePeople 
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